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Abstract:

The study aims to identify comprehensive marketing and the extent of its
application in the Faculty of Economics, Commerce and Management Sciences
at the University of M'sila. The research problem was that the college under
study has a true understanding and full awareness of the concepts of
comprehensive marketing.

A main hypothesis was formulated for the research, which stated that (the
study sample's awareness of the concept of comprehensive marketing is good as
it is applied in the required manner) and two sub-hypotheses. The first sub-
hypothesis stated that (the study sample understands the concept of
comprehensive marketing well), and the second sub-hypothesis stated that (the
application of comprehensive marketing in the Faculty of Economics,
Commerce and Management Sciences at the University of M'sila rises to the
required level.(

The most prominent conclusions reached were that the study sample does not
understand the concept of comprehensive marketing and is not applied in the
required manner in the college. The study recommended that the college under
study hold seminars, lectures and workshops to introduce its members to the
importance of comprehensive marketing, and work on building an
organizational culture that embodies the philosophy of comprehensive
marketing and makes individuals believe in it and embody it in their daily
dealings .
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