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Summary of the study: 
 The study identified the role of the m'sila University website in shaping its mental 
image. The research problem centred on the role that the website plays in shaping the 
University's image among students of the Master of Information and Communication 
Sciences. 
 This study is based on the desire to demonstrate the role of the website in shaping the 
University's mental image in the inner public, and to develop the role of the site through the 
use of technical skills to shape a positive mental image around university institutions, and 
aims to highlight the importance of digital communication in the public relations of the 
university institution. 
 This study was based on the descriptive survey approach, which describes the 
phenomenon and is based on our choice as a collection of information on the phenomenon 
considered. 
 It also relied on a sample of 50 singles to which a questionnaire form was distributed. 
 The study produced the following conclusions: 
- Media is the most widely used automated program at Muhammad Boudiaf University and 
the most widely used form of personal communication. 
- The importance of the website of the University of Muhammad Boudiaf M'sila lies in its 
numerous services and broad objectives. 
- Every successful and effective website has contributed to a positive mental image of the 
university. 
Keywords: Role, Website, Mental Image, Public Relations, M'sila University 


