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Abstract 
 
    In the context of economic globalization, access to appropriate and reliable 

information in a timely manner, and use it in important decisions, Is essential for the 

continuation of the organizations in the international economy, considering  that 

information is a basic material for building knowledge and expectations, and as an 

offensive weapon used by organizations in today's competitiveness  "battle".  Thus  

emerged the strategic  vigilance and strategic intelligence as practices Allow the 

organization to gather information and respond to the impact of such information in 

order to achieve the competitive edge. In this paper we will address the subject 

through the three axes are as follows: 

Axis I: the conceptual framework for competitive edge 
Axis II: the conceptual framework for the strategic vigilance and strategic 
intelligence 
Axis III: The role of vigilance and strategic intelligence to achieve competitive 
edge 
 

Key words: strategic vigilance, strategic intelligence, competitive edge, competitive 

advantage, organization. 

 



 

 

 

 

 

 

 

 

 

 

 

  

                                                                             

  

  

 



 

 

  

  

  

  



  

  

  

  

  

  

  

  



  

  

 
 



 

  ::بأنهبأنه  KKuuhhllmmaannnn  eett  aall      ويعرفهويعرفه    

أداة لتوفير معلومات شاملة عن البيئة الخارجية لكبار صناع فهو يمثل فهو يمثل : :     DDeeggeennaarroo  eett  aallوبالنسبة إلى وبالنسبة إلى   
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source: - F .Bournois, P.J. Romani, L’intelligence économique et stratégique dans les 

entreprise Française, Economica, Paris , 2000, p.62  
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