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Résumeé: La littérature affirme la contribution des outils de
communication marketing a I’amélioration des ventes de 1’entreprise, et
qu’elles permettent de faire face a la concurrence et de renforcer la
fidélité du consommateur a la marque. Cette these a voulu montrer le role
de la communication marketing au renforcement de la fidélité aux
produits de nettoyage en Algérie. Pour ce faire, nous avons collecté les
données nécessaires par un questionnaire adressé a un échantillon de 225
consommateurs, traitées par la suite par le package statistique du SPSS.

Cette thése a montré [Dinfluence significative des outils de
communication marketing, en 1’occurrence : la publicité, la promotion
des ventes, les relations publiques, et le marketing direct, sur la fidélité du
consommateur représentée par les variables : notoriété, image de marque,
satisfaction, confiance, et qualité percue. De ce fait, cette these conclue
par un ensemble de modeles testés, a confirmé la contribution des outils
de communication marketing au renforcement de la fidélité du
consommateur aux marques des produits de nettoyage.

Mots clés : Communication marketing, Fidélité, Marque, Outils de
communication marketing, Produits de nettoyage.



Abstract: This study aims at discovering the effect of Marketing Communication
Tools in enhancing the consumer’s loyalty for the brand; in the field of cleaning

products in Algeria. Data have been gathered through a questionnaire that was

handed to a random sample of 225 consumers. Using SPSS as a tool analysis, the
study came up to find an indirect influence between advertising and the consumer’s
loyalty for the brand through its reputation and cognitive image of such brand. There
was also an indirect influence between sales promotion, public relations and personal
selling on customer loyalty to the brand for the brand through its reputation and
cognitive image of such brand, The perceived quality of the brand, Customer trust in
the brand, and Customer satisfaction for brand. While the study found up a direct
influence between the personal sale and the consumer’s loyalty.

Keywords : Marketing communication, Loyalty, brand, Marketing Communication
Tools, cleaning products .
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2_ Ulgado Francis M. & Moonkyu Lee, “Consumer evaluation of bi-national products in the global market”,

Journal of International Marketing, Vol. 1. No. 3, March, 1993, p: 5.
3~ Adina, Capatina Gabriela, Stoenescu R oxana-Denisa, op cit, p: 423.

4_ Samiee Saeed, “Customer evaluation of products in a global market”, Journal of International Business Studies,

Vol. 25, No. 3. pp. 579-604, 1994, p: 581.
5_ Ahmed Sadrudin. A, d’Astous A, op cit, p: 37.
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Case Processing Summary

N %
Cases Valid 225 100,0
Excluded® 0 ,0
Total 225 100,0

a. Listwise deletion based on all variables in the procedure.

Reliability Statistics

Cronbach's Alpha N of Items
,795 10
Item-Total Statistics
Scale Mean if Item Scale Variance if Corrected Item- Cronbach's Alpha if
Deleted Item Deleted Total Correlation Item Deleted
Sy 33,2147 10,631 ,182 ,804
Sl Lo 33,0667 9,705 ,395 ,785
et 33,2610 9,492 ,368 ,790
bl M) 33,4279 9,362 ,351 ,795
S50 53,4 32,6123 9,452 ,538 ,770
Oz 32,9907 8,921 ,576 ,763
agylondl A 308 32,7379 9,311 ,640 ,761
O Ly 32,6545 9,011 ,577 ,763
aglndl a1 350 32,8682 9,053 511 771
agylondl LSal) £V 32,8267 9,183 ,609 ,762
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Variables Entered/ Removed®

Model Variables Entered Variables Removed Method

1 Sy Enter

a. Dependent Variable: a,ldl 25l ¥,

b. All requested variables entered.

Model Summary

sl A

Model R R Square Adjusted R Square Std. Error of the Estimate
1 150° 022 018 51263
a. Predictors: (Constanty, sy
Coefficients”
Unstandardized Coefficients Standardized Coefficients

Model B Std. Error Beta t Sig.
1 (Constant, 3,210 ,264 12,165 ,000

ey 174 077 150 2,265 1024

a. Dependent Variable: all a5l oY

Variables Entered/Removed®

RONEEHIER

Model Variables Entered Variables Removed Method
1 ey Enter
a. Dependent Variable: sl 55,41
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 ,125* ,016 ,011 ,49827
a. Predictors: (Constanty, sy
Coefficients”
Unstandardized Coefficients Standardized Coefticients

Model B Std. Error Beta t Sig.
1 (Constanty 3,536 ,256 13,789 ,000

Sy 141 ,074 125 1,889 ,060

a. Dependent Variable: i 55,41

Variables Entered/ Removed®

Model Variables Entered Variables Removed Method

Enter

1 FPEN

a. Dependent Variable: o, 2z

b. All requested variables entered.

W dedll a4l



Model Summary

Model R R Square Adjusted R Square Std. Error of the Estimate
1 1112 ,012 ,008 ,60073
a. Predictors: (Constanty, sy
Coefficients”
Unstandardized Coeflicients Standardized Coefficients

Model B Std. Error Beta t Sig.
1 (Constant) 3,129 ,309 10,119 ,000

Jlesy) ,149 ,090 111 1,662 ,098

a. Dependent Variable: o, 2z

Variables Entered/ Removed®

Model

Variables Entered

Variables Removed

Method

1 Sey®

Enter

a. Dependent Variable: a,ll 250 5,45

b. All requested variables entered.

Model Summary

Al aeall dus 4l

Model R R Square Adjusted R Square Std. Error of the Estimate
1 137° ,019 ,014 ,46527
a. Predictors: (Constanty, sy
Coefficients®

Unstandardized Coefficients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 3,402 ,239 14,205 ,000

Jesy! ,143 ,070 137 2,061 ,040
a. Dependent Variable: a,ldl a5l 3¢5
Variables Entered/ Removed®

Model Variables Entered Variables Removed Method
1 i ol 251 3,05, ey Enter
a. Dependent Variable: &l 250 s¥)
b. All requested variables entered.

Model Summary

Std. Error of the

Model R R Square Adjusted R Square Estimate
1 ,604* ,365 ,359 ,41408

a. Predictors: (Constanty, &) il 3,65, sy



Coefficients”

Unstandardized Coefficients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) ,991 ,294 3,369 ,001
Slesy) ,080 ,062 ,069 1,281 ,202
2yl 20 30 ,652 ,060 ,591 10,944 ,000
a. Dependent Variable: a,ldl 25l ¥,
taml ) Ao all dun 4l
Variables Entered/Removed®
Model Variables Entered Variables Removed Method
1 ey Enter
a. Dependent Variable: o, Lo,
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 ,0272 ,001 -,004 ,58180
a. Predictors: (Constanty, sy
Coefficients®
Unstandardized Coeflicients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 3,854 ,299 12,870 ,000
Jesy) ,035 ,087 ,027 ,406 ,685
a. Dependent Variable: o Lo,
sl de 4l 4 4l
Variables Entered/ Removed®
Model Variables Entered Variables Removed Method
1 Sy Enter
a. Dependent Variable: a,lndl 25l 3,50
b. All requested variables entered.
Model Summary
Std. Error of the
Model R R Square Adjusted R Square Estimate
1 A31° 017 013 61973
a. Predictors: (Constant), sy
Coefficients®
Unstandardized Coefficients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constant, 3,135 ,319 9,829 ,000
Jony 183 1093 131 1,978 | 049

a. Dependent Variable: a,lndl 15l 3,50




Variables Entered/ Removed®

Model Variables Entered Variables Removed Method
1 Aol 23 350, LY Enter
a. Dependent Variable: a,ldl 25l ¥,
b. All requested variables entered.
Model Summary
Std. Error of the
Model R R Square Adjusted R Square Estimate
1 ,490° 240 233 ,45208
a. Predictors: (Constant), aylndl £ 3,50, JlesY)
Coefficients”
Unstandardized Coefficients Standardized Coefficients

Model B Std. Error Beta Sig.
1 (Constant) 1,986 ,279 7,115 ,000

ey 102 068 088 1,494 137

il L) 3,50 ,390 ,049 471 7,975 ,000
a. Dependent Variable: il 250 sV

et ad B
Variables Entered/ Removed®
Model Variables Entered Variables Removed Method
1 o gl Enter
a. Dependent Variable: a,lndl 250 sY
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 ,263° ,069 ,065 ,50030
a.  Predictors: (Constant), sasetd o
Coefficients®
Standardized
Unstandardized Coefficients Coeflicients
Model B Std. Error Beta t Sig.
1 (Constant, 3,090 178 17,318 ,000
el o 211 ,052 ,263 4,063 ,000
a. Dependent Variable: a,ldl a5l oY,
RN WA |
Variables Entered/ Removed®

Model Variables Entered Variables Removed Method
1 st C:_Jtl’ Enter

a. Dependent Variable: ;a0 53,41

b. All requested variables entered.



Model Summary

Model R R Square Adjusted R Square Std. Error of the Estimate
1 ,219* ,048 ,044 ,49008
a. Predictors: (Constant), sl s
Coefficients®
Unstandardized Coefficients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constant, 3,442 175 19,692 ,000
sl 171 ,051 ,219 3,347 ,001
a. Dependent Variable: a5l 55441
Variables Entered/Removed®
Model Variables Entered Variables Removed Method
1 Al Bk, pastd P Enter
a. Dependent Variable: il 250 sY
b. All requested variables entered.
Model Summary
Std. Error of the
Model R R Square Adjusted R Square Estimate
1 4577 209 202 46220
a. Predictors: (Constant), il &3, asetdl o
Coefficients”
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 1,728 273 6,333 ,000
et ) ,144 ,049 179 2,921 ,004
Sl 834k ,396 ,063 ,383 6,267 ,000
a. Dependent Variable: a,lndl 250 sY
gl deall a4l
Variables Entered/ Removed?
Model Variables Entered Variables Removed Method
1 i gd® Enter
a. Dependent Variable: o) 2
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 1972 ,039 ,035 ,59256

a.  Predictors: (Constant), oasetd o



Coefficients®

Unstandardized Coefficients Standardized Coeflicients

Model B Std. Error Beta t Sig.
1 (Constant, 3,014 211 14,264 ,000

et ) ,185 ,062 ,197 3,005 ,003
a. Dependent Variable: o) a&

Variables Entered/Removed®

Model Variables Entered Variables Removed Method
1 Op) i, asad )P Enter

a. Dependent Variable: il a5l sV

b. All requested variables entered.

Model Summary

Al ae ) dus 4l

Model R R Square Adjusted R Square Std. Error of the Estimate
1 ,509° ,259 ,252 44728
a. Predictors: (Constant), ou a8, casctdl &
Coefficients®
Unstandardized Coeflicients Standardized Coefficients
Model B Std. Error Beta t Sig
1 (Constant) 1,940 221 8,792 ,000
et ) 141 ,047 175 2,967 ,003
KR+ ,382 ,051 ,445 7,550 ,000
a. Dependent Variable: a,lndl 250 sY
Variables Entered/R emoved®
Model Variables Entered Variables Removed Method
1 i ad® Enter
a. Dependent Variable: a,ldl a5l 3¢5
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 ,268* ,072 ,068 ,45247
a. Predictors: (Constant), ez o
Coefficients®
Unstandardized Coefficients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constant, 3232 161 20,029 1000
s ,196 ,047 ,268 4,157 ,000

a. Dependent Variable: a,ludl 15l 5,65




Variables Entered/ Removed®

Model Variables Entered Variables Removed Method

1 Ayl 2l 3,25, it t_.,hb . | Enter

a. Dependent Variable: a,ldl 25l ¥,
b. All requested variables entered.

Model Summary

Model R R Square Adjusted R Square Std. Error of the Estimate

1 ,609° 371 366 41198

a. Predictors: (Constant), i) w0l 3,45, el ol

Coefficients”
Unstandardized Coefficients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 1,053 ,246 4,283 ,000
e ,088 ,044 ,109 1,981 ,049

ynd) Al 5,08 1630 ,061 571 10,337 ,000

a. Dependent Variable: il 250 sY
taml ) de A dus 4l
Variables Entered/Removed®

Model Variables Entered Variables Removed Method
1 sl thb . | Enter

a. Dependent Variable: o, Lo,
b. All requested variables entered.

Model Summary

Model R R Square Adjusted R Square Std. Error of the Estimate

1 ,238° ,057 ,053 ,56524

a. Predictors: (Constant), s o

b.  Predictors: (Constant), el o)

Coefficients®
Unstandardized Coefficients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constant, 3,249 202 16,115 1000
et 216 1059 238 3,665 1000

a. Dependent Variable: o) Lo,

Variables Entered/Removed®

Model Variables Entered Variables Removed Method

1 Opl Ly, el ol . | Enter

a. Dependent Variable: a,ldl a5l oY,
c.  All requested variables entered.

d.



Model Summary

Model R R Square Adjusted R Square Std. Error of the Estimate
1 ,534* ,285 278 ,43949
a. Predictors: (Constant), oul La), qasetdl o)
Coefficients®
Unstandardized Coefficients Standardized Coefficients
Model B Std. Error Beta Sig.
1 (Constant, 1,706 ,231 7,397 ,000
sl ,120 ,047 , 149 2,542 ,012
sl Loy 426 ,052 478 8,184 ,000
a. Dependent Variable: il 250 sV
sl de 4l 405 4l
Variables Entered/ Removed®
Model Variables Entered Variables Removed Method
1 i ad® Enter
a. Dependent Variable: z,dl 25 3,500
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 ,190* ,036 ,032 ,61371
a. Predictors: (Constant), e o
Coefficients®
Standardized
Unstandardized Coefficients Coeflicients
Model B Std. Error Beta t Sig.
1 (Constanty 3,138 ,219 14,338 ,000
el o ,185 ,064 ,190 2,895 ,004
a. Dependent Variable: a,ll 209 3,50
Variables Entered/ Removed®
Model Variables Entered Variables Removed Method
1 Byl A Byp0, st gl Enter
a. Dependent Variable: &l 250 s¥
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 513 263 256 44618

a. Predictors: (Constant), ayled) sl 350, ol o)



Coefficients”

Unstandardized Coefficients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 1,923 221 8,715 ,000
el ) ,143 ,047 177 3,019 ,003
)l 23 350 ,372 ,049 ,448 7,640 ,000
a. Dependent Variable: &) a5 oY)l
aalell S 35
Variables Entered/Removed®
Model Variables Entered Variables Removed Method
1 Ll B Enter
a. Dependent Variable: il 250 sV
b. All requested variables entered.
Model Summary
Std. Error of the
Model R R Square Adjusted R Square Estimate
1 174 ,030 1026 ,51056
a. Predictors: (Constant), el G
Coefficients®
Unstandardized Coefficients Standardized Coefticients
Model B Std. Error Beta t Sig.
1 (Constanty 3,391 , 159 21,279 ,000
Al iy 128 ,049 174 2,641 ,009
a. Dependent Variable: all a5l oY
RONEEHIER
Variables Entered/ Removed®
Model Variables Entered Variables Removed Method
1 2l B® Enter
a. Dependent Variable: sl 55,41
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 163 026 022 149555

a. Predictors: (Constant), sl G




Coefficients®

Unstandardized Coeflicients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 3,645 155 23,564 ,000
Ll B 116 ,047 163 2,462 015
a. Dependent Variable: il 53541
Variables Entered/ Removed®
Model Variables Entered Variables Removed Method
1 35500 335k, el P Enter
a. Dependent Variable: a,ldl 25l ¥,
b. All requested variables entered.
Model Summary
Std. Error of the
Model R R Square Adjusted R Square Estimate
1 4367 190 183 46771
a. Predictors: (Constant), sl 55,41, wlall U
Coefficients®
Unstandardized Coefficients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constanty 1,868 273 6,848 ,000
Ll B ,080 ,045 ,108 1,769 ,078
Sl 53,4 418 ,063 ,405 6,613 ,000
a. Dependent Variable: all a5l oY
) de al) a4l
Variables Entered/ Removed®
Model Variables Entered Variables Removed Method
1 ERREYA Enter
a. Dependent Variable:o,) w
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square | Std. Error of the Estimate
1 ,227% ,052 ,047 ,58864
a. Predictors: (Constant), i B
Coefficients®
Unstandardized Coefficients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constant, 3,013 ,184 16,400 ,000
Lol B ,195 ,056 227 3,482 ,001

a. Dependent Variable: o, 2



Variables Entered/ Removed®

Model Variables Entered

Variables Removed

Method

1 Opl 18, alall SBYAP

Enter

a. Dependent Variable: il a5l sV

b. All requested variables entered.

Model Summary

Std. Error of the

Model R R Square Adjusted R Square Estimate
1 4840 234 227 45472
a. Predictors: (Constanty, o)l 4, sl <)
Coefficients®
Unstandardized Coefficients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constant, 2,192 211 10,400 ,000
Lalall B ,051 ,044 ,069 1,142 ,255
Osyf) a8 ,398 ,052 464 7,690 ,000
a. Dependent Variable: il 250 sV,
Al aeall dus 4l
Variables Entered/Removed®
Model Variables Entered Variables Removed Method
1 2l P Enter
a. Dependent Variable: a,l 25 5,45
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 ,210° ,044 ,040 ,45925
a. Predictors: (Constant), wi B
e.  Predictors: (Constant), al oGy
Coefficients”
Unstandardized Coefficients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constant, 3,443 143 24,019 1000
bl B ,140 ,044 ,210 3,200 ,002
a. Dependent Variable: a,ludl 15l 5,65
Variables Entered/ Removed®
Model Variables Entered Variables Removed Method
1 i) 251 3,08, aalall SESWP Enter

a. Dependent Variable: &l 250 2¥

b. All requested variables entered.



Model Summary

Model R R Square Adjusted R Square Std. Error of the Estimate
1 ,602* ,363 ,357 ,41481
a. Predictors: (Constant), i) 2 3,43, sl @B
Coefficients”
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 1,150 ,245 4,689 ,000
2l a5 037 040 ,051 924 356
dyonl 25U 502 651 060 590 10,762 ,000
a. Dependent Variable: &l 250 sY
taml ) A 4l dus 4l
Variables Entered/Removed®
Model Variables Entered Variables Removed Method
1 ol WP Enter
a. Dependent Variable: o, Lo,
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 146 021 017 57576
a. Predictors: (Constant), wi B
Coefficients®
Unstandardized Coefficients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 3,587 ,180 19,959 ,000
Ll B 121 ,055 146 2,208 ,028
a. Dependent Variable: o) Lo,
Variables Entered/ Removed®
Model Variables Entered Variables Removed Method
1 Osl Loy, aalall oD Enter
a. Dependent Variable: &l 250 s¥
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 ,523% 274 ,267 ,44279

a. Predictors: (Constanty, oyl Ls,, 2l oS



Coefficients®

Unstandardized Coefficients

Standardized Coefficients

Model B Std. Error Beta t Sig.
1 (Constant, 1,797 ,231 7,788 ,000
Aladl B3kl 075 043 101 1,751 081
o s,y 444 051 499 8,630 000
a. Dependent Variable: &l a5l sV,
sl de 4l 405 4l
Variables Entered/ Removed®
Model Variables Entered Variables Removed Method
1 2l s® Enter
a. Dependent Variable: a9 3,50
b. All requested variables entered.
Model Summary
Std. Error of the
Model R R Square Adjusted R Square Estimate
1 198" ,039 035 61275
a. Predictors: (Constant), el G
Coefficients®
Unstandardized Coefficients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 3,197 191 16,716 ,000
Ll B 176 ,058 ,198 3,017 ,003
a. Dependent Variable: z,lndl 15l 3,50
Variables Entered/Removed®
Model Variables Entered Variables Removed Method
1 iyl 2l 5y, Balell S BOI® Enter
a. Dependent Variable: =l a5 oY)
b. All requested variables entered.
Model Summary
Std. Error of the
Model R R Square Adjusted R Square Estimate
1 489 239 232 45334

a. Predictors: (Constanty, i) sl 350, dalall o)



Coefficients”

Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 2,155 212 10,149 ,000
el U ,060 ,044 ,082 1,371 172
im0 386 1050 466 7,801 000
a. Dependent Variable: il 250 sY
Variables Entered/Removed®
Model Variables Entered Variables Removed Method
1 Slagl) Los® .| Enter
a. Dependent Variable: il 250 sY
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square | Std. Error of the Estimate
1 ,195° ,038 ,034 ,50856
a. Predictors: (Constanty, wledl bis
Coefficients®
Unstandardized Coefficients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 3,149 223 14,131 ,000
Slagl) Lo ,183 ,062 ,195 2,965 ,003
a. Dependent Variable: z,lndl 250 s¥
RN WA |
Variables Entered/ Removed®
Model Variables Entered Variables Removed Method
1 Lo ol . | Enter

a. Dependent Variable: a5l 33,4

b. All requested variables entered.

Model Summary

Std. Error of the

Model R R Square Adjusted R Square Estimate

1 215 ,046 042 ,49048

a. Predictors: (Constant), ol byis



Coefficients®

Unstandardized Coefficients Standardized Coefficients

Model B Std. Error Beta t Sig.
1 (Constant, 3,318 215 15,438 ,000

gl ot 196 060 215 3289 001
a. Dependent Variable: il 55441

Variables Entered/ Removed®
Model Variables Entered Variables Removed Method
1 iS5l a3sh), Sladl Lop2s® Enter
a. Dependent Variable: &l 250 sY
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 436 ,190 ,183 46774
a. Predictors: (Constant), a5l 55,41, el bois
Coefficients®
Unstandardized Coeflicients Standardized Coefficients

Model B Std. Error Beta t Sig.
1 (Constant) 1,782 ,295 6,045 ,000

Sl Lo ,103 ,058 ,109 1,761 ,080

ESRUUEYEL] 412 ,064 ,399 6,451 ,000
a. Dependent Variable: z,ldl 250 sY

a5 e ) s
Variables Entered/ Removed®
Model Variables Entered Variables Removed Method
1 Sl Lo Enter
a. Dependent Variable:o,) w
b. All requested variables entered.
Model Summary

Model R R Square Adjusted R Square Std. Error of the Estimate
1 2317 ,054 ,049 ,58802

a. Predictors: (Constanty, ol byss



Coefficients®

Unstandardized Coeflicients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constant 2,733 ,258 10,608 ,000
Slaghl Lo ,254 ,071 ,231 3,553 ,000
a. Dependent Variable: o, 2z
Variables Entered/ Removed®
Model Variables Entered Variables Removed Method
1 D5l 38, Slaghl Lais® Enter
a. Dependent Variable: a,ldl 25l ¥,
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 ,487% ,237 ,230 ,45386
a. Predictors: (Constanty, oy i&, el lais
Coefficients®
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constanty 2,073 ,244 8,499 ,000
Sl bt ,083 ,057 ,089 1,469 ,143
Ol 4 ,394 ,052 ,459 7,616 ,000
a. Dependent Variable: all a5l oY
Al ae dll dus 4l
Variables Entered/ Removed®
Model Variables Entered Variables Removed Method
1 Sl Los® Enter
a. Dependent Variable: a,ll 2 5,45
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 ,284* ,080 ,076 ,45040
a. Predictors: (Constant), ol byis
b. Predictors: (Constant), wledl Lis
Coefficients®
Unstandardized Coefficients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constant, 3,030 197 15,351 ,000
Sl Lis ,242 ,055 ,284 4,416 ,000

a. Dependent Variable: a,ldl 25 5,45



Variables Entered/ Removed®

Model Variables Entered Variables Removed Method
1 Ayl 38, Skl bis Enter
a. Dependent Variable: il a5l sV
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 ,601° ,361 ,355 ,41540
a. Predictors: (Constanty, ) 2l 5,43, oled) i
Coefficients”
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 1,167 ,261 4,469 ,000
Slall i ,025 ,053 ,027 477 ,634
Zylonl LSl 368 ,654 ,062 ,593 10,594 ,000
a. Dependent Variable: z,ll 25l ¥,
taml ) Al dus 4l
Variables Entered/Removed®
Model Variables Entered Variables Removed Method
1 Sl Los® Enter
a. Dependent Variable: o, Lo,
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 ,199° ,040 ,035 ,57037
a. Predictors: (Constanty, wledl s
Coefficients®
Unstandardized Coefficients Standardized Coefticients
Model B Std. Error Beta t Sig.
1 (Constant, 3,225 ,250 12,903 ,000
Slagl) Lo ,210 ,069 ,199 3,034 ,003
a. Dependent Variable: 0.3 Ls,
Variables Entered/ Removed®
Model Variables Entered Variables Removed Method
1 Osp)l Loy, wladl Las® Enter

a. Dependent Variable: a,l a5l oY,

b. All requested variables entered.



Model Summary

Model R R Square Adjusted R Square Std. Error of the Estimate
1 ,522¢ ,273 ,266 ,44313
a. Predictors: (Constant), osl Lo, wledl lis
Coefficients®
Unstandardized Coefficients Standardized Coefficients

Model B Std. Error Beta t Sig.
1 (Constanty 1,728 ,257 6,735 ,000

Sl Lais ,091 ,055 ,096 1,649 ,101

Oyl Ly 441 ,052 ,495 8,468 ,000

a. Dependent Variable: all a5l oY

Variables Entered/Removed®

sl de 4l 4 4l

Model Variables Entered Variables Removed Method
1 Sl Los® Enter
a. Dependent Variable: )l i 3,50
b. All requested variables entered.
Model Summary
Std. Error of the
Model R R Square Adjusted R Square Estimate
1 ,259° ,067 ,063 ,60378
a. Predictors: (Constant), el b.ts
Coefficients®
Unstandardized Coefficients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constanty 2,713 ,265 10,254 ,000
Sl bois 294 ,073 ,259 4,007 ,000
a. Dependent Variable: a,ldl 29 3,50
Variables Entered/ Removed®
Model Variables Entered Variables Removed Method
1 iyl 2l By, Sl Lazis® Enter
a. Dependent Variable: &) a5 oY)
b. All requested variables entered.
Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 488 238 231 45370

a. Predictors: (Constanty, i) i,lndl 2l 350, Sladl bais



Coefficients”

Unstandardized Coefficients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 2,108 241 8,740 ,000
Slagh) Lo ,070 ,057 ,075 1,233 219
2! 20 550 ,384 ,050 ,463 7,628 ,000
a. Dependent Variable: a,ldl 25l ¥,
EWOIER W]
Coefficients”
Unstandardized Coeflicients Standardized Coefficients
Model B Std. Error Beta t Sig
1 (Constant) 2,067 ,388 5,333 ,000
Jlesy) ,074 ,090 ,055 ,821 413
Slagl) Lo 167 077 152 2,163 ,032
et ) ,107 ,066 114 1,630 ,104
Lalal S 113 ,062 132 1,832 ,068
a. Dependent Variable: o, 2z
Coefficients”
Unstandardized Coefficients Standardized Coefticients
Model B Std. Error Beta t Sig.
1 (Constanty 2,384 ,294 8,102 ,000
Jeay ,078 ,069 ,074 1,136 257
el bt 171 059 201 2,923 004
il ) 147 ,050 ,201 2,931 ,004
Ll B 043 ,047 ,064 911 ,363
a. Dependent Variable:a, )l i 5,42
Coefficients®
Unstandardized Coefficients Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constant, 2.810 376 7,476 1000
sy ~.024 088 -,018 -274 784
el ats 164 075 155 2,186 1030
et 177 064 195 2,767 1006
Sl o 022 060 1026 361 719

a. Dependent Variable: o) Lo,



Coefficients”

Unstandardized Coefficients

Standardized Coefficients

Model B Std. Error Beta t Sig.
1 (Constant 2,033 ,400 5,085 ,000
Jlesy) ,098 ,093 ,070 1,047 ,296
Slagh) Lo 213 ,080 ,188 2,680 ,008
et ) 113 ,068 116 1,656 ,099
Ll B ,080 ,064 ,089 1,249 213
a. Dependent Variable: z,dl 25 3,500
Coefficients®
Unstandardized Coeflicients Standardized Coefficients
Model B Std. Error Beta t Sig
1 (Constant) 2,690 ,323 8,316 ,000
Jlesy) ,091 ,075 ,081 1,208 ,228
Slagl) Lo ,130 ,064 142 2,016 ,045
et ) 133 ,055 171 2,426 ,016
Ll B ,033 052 ,046 633 528

,

s

a. Dependent Variable: as;uli 53441




