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Reliability Statistics

Cronbach's
Alpha

N of ltems

,968

21

Reliability Statistics

Cronbach's
Alpha

N of ltems

,949

15

Reliability Statistics

Cronbach's
Alpha

N of Items

979

36

LAl Jalat il

sl (g gadt! CLEN Jalaa -1

Ay il Aadal) Apaddl el Jalaa -2

AL LAY Jalaa -3




(4) a8y Galal
(bal) 2l lid) il
Tests of Normality
Kolmogorov-Smirnov(a) Shapiro-Wilk
Statistic df Sig. Statistic df Sig.
SEX ,350 300 ,000 ,636 300 ,000
AGE ,260 300 ,000 ,788 300 ,000
Education 292 300 ,000 765 300 ,000
JoB 225 300 ,000 ,854 300 ,000
MEANS ,379 300 ,000 718 300 ,000
Q1 ,256 300 ,000 ,850 300 ,000
Q2 224 300 ,000 ,860 300 ,000
Q3 ,268 300 ,000 841 300 ,000
Q4 ,243 300 ,000 ,855 300 ,000
Q5 ,265 300 ,000 ,843 300 ,000
Q6 ,204 300 ,000 879 300 ,000
Q7 ,294 300 ,000 ,832 300 ,000
Q8 279 300 ,000 ,845 300 ,000
Q9 ,245 300 ,000 ,861 300 ,000
Q10 ,282 300 ,000 844 300 ,000
Q11 ,283 300 ,000 ,795 300 ,000
Q12 ,256 300 ,000 ,807 300 ,000
Q13 ,257 300 ,000 844 300 ,000
Q14 ,240 300 ,000 ,854 300 ,000
Q15 214 300 ,000 ,853 300 ,000
Q16 ,298 300 ,000 ,819 300 ,000
Q17 ,245 300 ,000 ,864 300 ,000
Q18 234 300 ,000 ,863 300 ,000
Q19 219 300 ,000 ,854 300 ,000
Q20 215 300 ,000 ,868 300 ,000
Q21 ,256 300 ,000 814 300 ,000
Q22 ,230 300 ,000 ,861 300 ,000
Q23 247 300 ,000 ,867 300 ,000
Q24 ,228 300 ,000 ,872 300 ,000
Q25 ,308 300 ,000 ,812 300 ,000
Q26 ,265 300 ,000 815 300 ,000
Q27 ,290 300 ,000 ,806 300 ,000
Q28 214 300 ,000 ,870 300 ,000
Q29 ,238 300 ,000 ,843 300 ,000
Q30 ,238 300 ,000 ,830 300 ,000
Q31 ,284 300 ,000 ,822 300 ,000
Q32 ,263 300 ,000 ,803 300 ,000
Q33 271 300 ,000 ,850 300 ,000
Q34 272 300 ,000 ,833 300 ,000
Q35 ,260 300 ,000 ,837 300 ,000
Q36 ,256 300 ,000 ,793 300 ,000
a Lilliefors Significance Correction
( 1
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SEX
Cumulative
Frequency Percent Valid Percent Percent
Valid  homme 145 48,3 48,3 48,3
femme 155 51,7 51,7 100,0
Total 300 100,0 100,0
AGE
Cumulative
Frequency Percent Valid Percent Percent
Valid 1,00 121 40,3 40,3 40,3
2,00 132 44,0 44,0 84,3
3,00 47 15,7 15,7 100,0
Total 300 100,0 100,0
Education
Cumulative
Frequency Percent Valid Percent Percent
Valid 1,00 6 2,0 2,0 2,0
2,00 27 9,0 9,0 11,0
3,00 124 41,3 41,3 52,3
4,00 143 47,7 47,7 100,0
Total 300 100,0 100,0
JOB
Cumulative
Frequency Percent Valid Percent Percent
valid 1,00 92 30,7 30,7 30,7
2,00 106 35,3 35,3 66,0
3,00 62 20,7 20,7 86,7
4,00 40 13,3 13,3 100,0
Total 300 100,0 100,0
( )|
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MEANS
Cumulative
Frequency Percent Valid Percent Percent

Valid 1,00 184 61,3 61,3 61,3
3,00 28 9,3 9,3 70,7
4,00 30 10,0 10,0 80,7
5,00 20 6,7 6,7 87,3
6,00 32 10,7 10,7 98,0
7,00 6 2,0 2,0 100,0
Total 300 100,0 100,0
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Descriptive Statistics

N Minimum Maximum Mean Std. Deviation
convenience 300 1,00 5,00 3,6567 1,08137
reliability 300 1,00 5,00 3,6717 1,01870
thevalue 300 1,00 5,00 3,8133 1,00133
gravity 300 1,00 5,00 3,6233 1,07524
passion 300 1,00 5,00 3,6253 1,09588
contentmarketing 300 1,00 5,00 3,6756 97775
Valid N (listwise) 300
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Descriptive Statistics

N Minimum Maximum Mean Std. Deviation
devotion 300 1,00 5,00 3,5711 1,15299
excitement 300 1,00 5,00 3,9289 ,94090
efficiency 300 1,00 5,00 3,6911 1,05944
sophistication 300 1,00 5,00 3,8378 1,00666
hardness 300 1,00 5,00 3,8044 1,05669
brandpersonality 300 1,00 5,00 3,7667 ,92697
Valid N (listwise) 300

( 1




dupl) clpap L) il

das R cilua j@lly (A A yl) Loiajal) HLas) il oYl

ANOVA
contentmarketing
Sum of
Squares df Mean Square F Sig.
Between Groups ,016 1 ,016 ,017 ,897
Within Groups 285,829 298 ,959
Total 285,845 299
ANOVA
contentmarketing
Sum of
Squares df Mean Square F Sig.
Between Groups 1,944 2 ,972 1,017 ,363
Within Groups 283,901 297 ,956
Total 285,845 299
ANOVA
contentmarketing
Sum of
Squares df Mean Square F Sig.
Between Groups 9,106 3 3,035 3,247 ,022
Within Groups 276,738 296 ,935
Total 285,845 299
ANOVA
contentmarketing
Sum of
Squares df Mean Square F Sig.
Between Groups 1,969 3 ,656 ,684 ,562
Within Groups 283,875 296 ,959
Total 285,845 299
ANOVA
contentmarketing
Sum of
Squares df Mean Square F Sig.
Between Groups 46,997 5 9,399 11,570 ,000
Within Groups 238,848 294 ,812
Total 285,845 299
( )
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Variables Entered/Removed(b)

Variables Variables
Model Entered Removed Method
1 contentmark E
. nter
eting(a)

a All requested variables entered.
b Dependent Variable: devotion
Model Summary

Adjusted R | Std. Error of

Model R R Square Square the Estimate
1 ,728(a) ,530 ,529 ,79164
a Predictors: (Constant), contentmarketing
ANOVA(b)
Sum of
Model Squares df Mean Square F Sig.
1 Regression 210,728 1 210,728 336,254 ,000(a)
Residual 186,755 298 627
Total 397,483 299

a Predictors: (Constant), contentmarketing
b Dependent Variable: devotion

Coefficients(a)

Unstandardized Standardized
Coefficients Coefficients t Sig.
Model B Std. Error Beta B Std. Error
1 (Constant) 415 ,178 2,332 ,020
contentmarketing ,859 ,047 ,728 18,337 ,000

a Dependent Variable: devotion

Aull) das il duidl) L) il -2
Variables Entered/Removed(b)

Variables Variables
Model Entered Removed Method
1 contentmark
. Enter
eting(a)

a All requested variables entered.
b Dependent Variable: excitement

Model Summary

Adjusted R | Std. Error of
Model R R Square Square the Estimate

1 ,831(a) ,691 ,690 ,52370
a Predictors: (Constant), contentmarketing




ANOVA(b)
Sum of
Model Squares df Mean Square F Sig.
1 Regression 182,975 1 182,975 667,158 ,000(a)
Residual 81,730 298 274
Total 264,705 299

a Predictors: (Constant), contentmarketing
b Dependent Variable: excitement

Coefficients(a)

Unstandardized Standardized
Coefficients Coefficients t Sig.
Model B Std. Error Beta B Std. Error
1 (Constant) ,988 118 8,389 ,000
contentmarketing ,800 ,031 ,831 25,829 ,000

a Dependent Variable: excitement
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Variables Entered/Removed(b)

Variables Variables
Model Entered Removed Method
1 contentmark Enter
eting(a)

a All requested variables entered.
b Dependent Variable: efficiency

Model Summary

Adjusted R | Std. Error of
Model R R Square Square the Estimate

1 ,870(a) , 7157 ,756 ,52362
a Predictors: (Constant), contentmarketing

ANOVA(b)
Sum of
Model Squares df Mean Square F Sig.
1 Regression 253,892 1 253,892 925,997 ,000(a)
Residual 81,706 298 274
Total 335,599 299

a Predictors: (Constant), contentmarketing
b Dependent Variable: efficiency

Coefficients(a)

Unstandardized Standardized
Coefficients Coefficients t Sig.
Model B Std. Error Beta B Std. Error
1 (Constant) 227 , 118 1,928 ,055
contentmarketing ,942 ,031 ,870 30,430 ,000
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a Dependent Variable: efficiency

Variables Entered/Removed(b)

Variables Variables
Model Entered Removed Method
1 contentmark
. Enter
eting(a)

a All requested variables entered.
b Dependent Variable: sophistication

Model Summary
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Adjusted R | Std. Error of
Model R R Square Square the Estimate
1 ,848(a) ,720 ,719 ,53400

a Predictors: (Constant), contentmarketing

ANOVA(b)
Sum of
Model Squares df Mean Square F Sig.
1 Regression 218,019 1 218,019 764,574 ,000(a)
Residual 84,975 298 285
Total 302,994 299
a Predictors: (Constant), contentmarketing
b Dependent Variable: sophistication
Coefficients(a)
Unstandardized Standardized
Coefficients Coefficients t Sig.
Model B Std. Error Beta B Std. Error
1 (Constant) ,628 ,120 5,227 ,000
contentmarketing 873 ,032 ,848 27,651 ,000

a Dependent Variable: sophistication

Variables Entered/Removed(b)

Variables Variables
Model Entered Removed Method
1 contentmark
. Enter
eting(a)

a All requested variables entered.
b Dependent Variable: hardness

Model Summary

Adjusted R | Std. Error of
Model R R Square Square the Estimate
1 ,858(a) 736 735 54364

a Predictors: (Constant), contentmarketing

ANOVA(b)
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Sum of
Model Squares df Mean Square F Sig.
1 Regression 245,789 1 245,789 831,649 ,000(a)
Residual 88,072 298 296
Total 333,861 299

a Predictors: (Constant), contentmarketing
b Dependent Variable: hardness

Coefficients(a)

Unstandardized Standardized
Coefficients Coefficients t Sig.
Model B Std. Error Beta B Std. Error
1 (Constant) ,396 122 3,239 ,001
contentmarketing ,927 ,032 ,858 28,838 ,000

a Dependent Variable: hardness
Al Aty dudajdl) JLadl) sl c Ll

Variables Entered/Removed(b)

Variables Variables
Model Entered Removed Method
1 contentmark
. Enter
eting(a)

a All requested variables entered.
b Dependent Variable: brandpersonality

Model Summary

Adjusted R | Std. Error of

Model R R Square Square the Estimate
1 ,929(a) ,862 ,862 ,34458
a Predictors: (Constant), contentmarketing
ANOVA(b)
Sum of
Model Squares df Mean Square F Sig.
1 Regression 221,536 1 221,536 | 1865,755 ,000(a)
Residual 35,384 298 ,119
Total 256,920 299

a Predictors: (Constant), contentmarketing
b Dependent Variable: brandpersonality

Coefficients(a)

Unstandardized Standardized
Coefficients Coefficients t Sig.
Model B Std. Error Beta B Std. Error
1 (Constant) ,531 ,078 6,849 ,000
contentmarketing ,880 ,020 ,929 43,194 ,000

a Dependent Variable: brandpersonality
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Variables Entered/Removed(b)

Variables Variables
Model Entered Removed Method

passion,

reliability,
convenienc . | Enter
e, thevalue,

gravity(a)

a All requested variables entered.
b Dependent Variable: brandpersonality

Model Summary

Adjusted R | Std. Error of
Model R R Square Square the Estimate

1 ,931(a) ,866 ,.864 ,34233
a Predictors: (Constant), passion, reliability, convenience, thevalue, gravity

ANOVA(b)
Sum of
Model Squares df Mean Square F Sig.
1 Regression 222,465 5 44,493 379,659 ,000(a)
Residual 34,455 294 117
Total 256,920 299

a Predictors: (Constant), passion, reliability, convenience, thevalue, gravity
b Dependent Variable: brandpersonality

Coefficients(a)

Unstandardized Standardized
Coefficients Coefficients t Sig.
Model B Std. Error Beta B Std. Error
1 (Constant) ,513 ,080 6,421 ,000
convenience ,152 ,038 ,178 4,024 ,000
reliability ,067 ,043 ,074 1,552 122
thevalue ,269 ,046 ,290 5,864 ,000
gravity ,179 ,046 ,208 3,919 ,000
passion 214 ,038 ,253 5,563 ,000

a Dependent Variable: brandpersonality
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Abstract:

The aim of this study is to identify the extent of the effect of Content Marketing on
Brand personality dimensions, Where the study relied on descriptive analytical
methodology. To achieve this, the questionnaire was used as a tool for study, it included
Content Marketing Elements(relevance, reliability, value, attractiveness, emotion), as well
as Brand personality dimensions (Sincerity, Excitement, Competence, Sophistication,
Ruggedness). Field data were collected from a sample of 300 customers of Ooredoo
enterprise.

The study found that there is a statistically significant effect of content marketing on
the different dimensions of Ooredoo’s Brand personality, and that most Content Marketing
Elements are significant in influencing Ooredoo brand personality.

Keywords: Content Marketing, Brand personality, Sincerity, Excitement, Competence,

Sophistication, Ruggedness, ooredoo company.




	أولا: محور البيانات الديمغرافية
	قائمة الأساتذة المحكمين
	الملحق رقم (4)
	نتائج اختبار التوزيع الطبيعي
	الملحق رقم (05)
	نتائج تحليل بيانات ونتائج الدراسة
	الملحق رقم (06)
	نتائج اختبار فرضيات الدراسة
	أولا: نتائج اختبار الفرضية الرئيسية الأولى والفرضيات الفرعية
	ثانيا: نتائج اختبار الفرضيات الفرعية  للفرضية الرئيسية الثانية
	1-  نتائج اختبار الفرضية الفرعية الأولى

