
  

Ministère de l’Enseignement Supérieur et de la Recherche Scientifique   

 

 

 

 

 

: 

 

 

 

 

 

40405402

 

 

      Université Mohamed Boudiaf - M'SILA 

     Faculté des Sciences Économiques                     
     Commerciales et des Sciences de Gestion 

     Département   Sciences de Gestion 

 



 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 "رب زدني علما      وقل" 
 
 

 .طه سورة من 114 الآیة

 

111 



I 
 

 

 

 



 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 
         

  

       

 

      

 
 

 

http://www2.worldbook.com/features/aawriters/assets/earliestworks.gif
http://www2.worldbook.com/features/aawriters/assets/earliestworks.gif
http://www2.worldbook.com/features/aawriters/assets/earliestworks.gif
http://www2.worldbook.com/features/aawriters/assets/earliestworks.gif
http://www2.worldbook.com/features/aawriters/assets/earliestworks.gif


 



 

I 

 

                                                                              

 

 10

11

11

42

33

33

33

33

24

23

24

24

24

44

44

44



 

II 

 

                                                                              

61

(B2C)62

(B2C)70

(B2B2C)73

(G2B)75

77

77

79

81

84

86

90

92

34

34

34

33

44434403040

044

044

044

000

002

044

044



 

III 

 

                                                                              

043

043

032

034

034

022

040

070

073

077

182



 



 

 

 
 



-31  106

-32  140

-33  142

-34  150

-35  151

-36  152

-37 153

-38  154

-39  155

10-3 156157 

-311  165

 



 



 

 

 
 

                                                                        

-1138

21- Engel, Kollat et Back 60

2-265

3-2(e Bay)67

4-2  69 

5-2 uk.rs-online.com72

6-2  (stc) 75

7-289

1-3 (DTT)98

2-3 99

3-3 107

4-3 117

5-3 118

6-3 121

7-3 122

8-3 123

9-3 124

10-3 124

11-3 125

12-3 

13-3 

14-3 

15-3 ec Djaweb

16-3 ec Djaweb

17-3 ec Djaweb 130

18-3  ec Djaweb

19-3ec Djaweb

20-3  138 

21-3 Likart

22-3 

23-3 

24-3  153 

25-3  154 

 



 



 

 

 
 

                                                                        

 

 

 

 

10e paiement 182 

10 183

10188

10 189



 



 

 

 أ‌
 



 

 

 

 



 

 

 ب‌
 



1  

2  

 



 

 

 ج‌
 



1

2

1

2

3

4

5

 



 

 

 د‌
 



1

2

3

4

5

1

2

3

 



 

 

 ه‌
 



33

2

3



 

 

 و‌
 



 1534231515352315 

 

 

  

  

  

 



 

 

 ز‌
 



3332

 

 

 

 

 

 

 



 



 



 

 

   01 
 





 

 

 

 



 

 

   00 
 





 

 



 

 

   01 
 





1

9191

ARP net

ARP NETMIL NET 

NSF NET

1991NSF NET

Internet0022202%

servers

 

 

 

 

 

 

 

                                                           
19800296
298009695



 

 

   02 
 





2

 TCP/IP 

TCP/IP

TCP/IP

TCPIP

TCP/IPIP

IP

IP

IP

  TTPH

HTTP

URL

http://

HTTP

                                                           
198001985981.

 



 

 

   03 
 





HTTP

World_Wide Web

 SHTTP 

SHTTP

SHTTPtechnology 

intégration Entreprise

commerce de Net

 Telnet

Telnet

1Telnet



URL

Uniform Resource Locator

  

  

  

  



 

 

   04 
 





3 

 

Client/Server

mail-E

 

Chatting 

                                                           
198002892896
298009251



 

 

   05 
 





Engines Search 

YahooGoogle

Electronic Sites 

4

(WEB)

9 

 

8 

 

3 

 

                                                           
1896
298090999992



 

 

   06 
 





 

(credit card) 

 

 

FLEXIBLE PRODUCT)(

(Pricing Fluid) 



 

 

   07 
 





)netarInt( 

  

  



 

 

   08 
 





  

 

Nets cape Navigator

Microsoft Explorer

                                                           
1800292



 

 

   11 
 





9  

8  

3  

2  

6  

9  

 

 

 

                                                           
19150



 

 

   10 
 





(web site)

 

(Hyper links)

                                                           
1

0229803809
2

  P. kolter, AFram work for Marketing Management, Prentice Hall, Newjersey, p 327. 



 

 

   11 
 





 

 

 (Z shop)

 

91509120800

911030800090

 

 



 

 

   12 
 





)WEB( 

 

 

 

 

  

  

  

 

 

)WEB( 

  

  

  

 

 

 

 

 

 

  

                                                           
1909



 

 

   13 
 





 

 

 

 

 

 

1/

»

«

IP

                                                           
1905902



 

 

   14 
 





2/

WWW,

 

World Wide Web

 Top level demain name.com

.org.net

.

 (Second level demain)

 WTO

 ‘’http://WWW.WTO.org’’http://WWW

.orgWTO

                                                           
19809063 
262
39112822
4822



 

 

   15 
 





3/

 

 

 

 

9  

8  

3  

2  

6 

 

9  

                                                           
18005389 
298090386

389



 

 

   16 
 





5  

2 

 

1  

90  

99  

98  

93  

92  

96  

99  

95  

92  

91 

 

 

1/

                                                           
198009302



 

 

   17 
 





2/

1- org 

0- .net 

8- .edu 

4- .gov 

0- .mil 

0- .int

3/

. 

Egypt.eg

.jo.ae

edu

harvard.edu

                                                           
16261



 

 

   18 
 





IP

WWW.WIPO.Int

                                                           

  18002822 



 

 

   21 
 





 

Domaine Name

 

 

Web

                                                           
1980089699



 

 

   20 
 





1

 

 

2

 

                                                           
1339 
2396395



 

 

   21 
 





www.islamonline.net 

www.yahoo.com 

www.alrai.com 

3

Hyper TEXT

4

5(code) 

6

http://www.islamonline.net/
http://www.islamonline.net/
http://www.yahoo.com/
http://www.yahoo.com/
http://www.alrai.com/
http://www.alrai.com/


 

 

   22 
 







Product Quality

‘’

.’’

1902

1/Product Factures





                                                           
198001980989



 

 

   23 
 





2/ Product Style and Design 

IBMDELLAPPLE

3/Branding 

Brand

Brand Name

BMW



Trade Mark





 

 

   24 
 





9

8

3

2

6

9

5

2

1

90

99

98

93

                                                           
198098923922



 

 

   25 
 





9

8

                                                           
1968963



 

 

   26 
 





9 

 

8 

 

3 

 

2 

 

6 

 

                                                           
1966969



 

 

   27 
 





11

198098392

                                                           
1395392

 
 

 بوابة متخصصة

 

 

ISP



 

 

   28 
 





1

  

  

282

3

4

  

  

                                                           
1392391



 

 

   31 
 





5

6

0990

7

8

9

11

11



 

 

   30 
 





(Pages)،

Search

DownloadVidéoAudiochat room

                                                           
1380



 

 

   31 
 





eduGovcom

9 

 

8  

3  

2  

6  

9 



 

 

   32 
 





.  





 



 

 

54 
 





  

 

 

 

 

 



 

 

54 
 





1  

2  

3  

4  

5  

6  

1  

2  

3  

4  

5  

                                                           
11200811

2
 Anyon G. jay Managing an integrated purchasing process holt Rinchart and Winston, Newyork, 1993, P 11-13. 



 

 

54 
 





1

                                                           
119923132



 

 

54 
 





 

                                                           
11198714
2119763233



 

 

54 
 





1 

 

  

  

  

  

  

  

  

  

  

  

  

 



 

 

45 
 





2 

  

  

  

  

  

  

 

                                                           
112009482

483



 

 

45 
 





(Nestle) (carnation)



 

 

45 
 





                                                           
1483

2
 Lendrevie Jaque et autres: Mercator, 7éme edition, Dalloy, p 167. 

3
 Denis Darpy et Pierre volle: comportement du consommateur (concept etontiel), Dunod, Paris, 2003, P 260. 



 

 

45 
 





                                                           
112008252253



 

 

45 
 





                                                           
199
299



 

 

44 
 





                                                           
1219983536
2101
3101



 

 

44 
 





  

  

  

  

                                                           
112006119
211992115116
31200086



 

 

44 
 





  

  

 

 

 

 

Lancaster 

                                                           
111984259

2
 Marc Filser: le comportement du consommateur, edition Dalloy, 1993, p17. 

312002240241



 

 

44 
 





 

 

 

 

 

 

 

 

 

 

                                                           
112002143



 

 

44 
 





  

  

  

  

 

 

 

 

 

 

 

 

 

 

 



 

 

45 
 





Engel. Kollat et Back Well

21Engel, Kollat et Back Well

 

 

 

 

Source: Eric venette- Marketing Fondamental- quatrieme tirage, 9 edition, Eyrolles, 1996, 

p56. 

                                                                        

 إدراك الوشكلت                                                                            

                                                                                

 هاثالبحث عن الوعلو                                                                       

 

 تقيين البدائل                                                                             

                                                                             

 شزاءال                                                                                 

                                                                       

 نتيجت الشزاء                                                                            

 

 راضي                                                                           غير راضي                

 الوعتقداث -

 

 

 

 الوواقف -

 

 الاهتوام -

 الذاكزة



 

 

45 
 





  

  

  

  



 

 

45 
 





(B2C)

(B2B)

(B2B2C)

(G2B)

)(B2C

 (e Auction) 

 (Brick Mortar) 

  

 (Use net Group) 

  

 

 

                                                           
17879



 

 

45 
 





 

 

 

 

  

 

 

 

 

(B2C)

)amazon.com(

(Brick Mortar)

                                                           
1208210



 

 

45 
 





1

 (Alexa internet) 

 9(A9) 

 (IMDB) 

(cadafra.com)19941995



 

 

44 
 





2

  

 100% 

  

  

  

  

  

  

22

 



 

 

44 
 





(eBay.com) (B2C)

1

eBay1995

1995

199818

282

2001eBay9.320%

73%

2

  

 100% 

  

  

  

  

  

                                                           
1211



 

 

44 
 





23e Bay

www.eBay.com 

 

)www.soudi.souq.com(.

1

1998

                                                           
1224

http://www.soudi.souq.com/


 

 

44 
 





2000

(souq.com)

2002

2

 100%(Portal) 

  

  

  

  

  

  

  



 

 

44 
 





24

 

www.saudi.souq.com 

(B2c) )http://exclusivebidding.com( 

1

2007

                                                           
1233234

http://exclusivebidding.com/


 

 

45 
 





05

  

  

  

  

  

2

 100%(Portal) 

  

  

  

 (Pay Pal) 

  

  

(B2B)

                                                           
12008180



 

 

45 
 





  

 

 

  

  

)online.com-http://www.uk.rs(:

1

(RS components)

1937

160

IT

                                                           
181
2225226

http://www.uk.rs-online.com/


 

 

45 
 





2

 100%(Portal) 

 

 

  

 (colifration)

 

 (Feed Back) 

 (intranet) 

  

25Uk. Rs-online.com

online.com-ww.uk.rsw

 

http://www.uk.rs-online.com/


 

 

45 
 





)http://us.etrade.com( 

1

1983

4040

176

2

 100%(Portal) 

 1996SP5002004 
                                                           

181
2221222

http://us.etrade.com/


 

 

45 
 





  

  

 03 

  

 36 

  

)www.stc.com(.

1

1998

2002

30%20%

5%5%

2

 100%(Portal) 

  

  

  

  

  

http://www.stc.com/


 

 

44 
 





26stc

 

stc.comwww.

)business to Gouvernement( 

http://www.stc.com/


 

 

44 
 





  

  

  

  

  

  

 

                                                           
18182



 

 

44 
 





 

 

 

1

2

                                                           
112006339
212012143457
357



 

 

44 
 





3

1  

2  

3  

4  

5  

6  

7  

8  

9  

10  

 

                                                           
11200358



 

 

44 
 





1

1

2

3

4

                                                           
111435201431
212010243244



 

 

45 
 





5

6

7

8

9

1

2

3

4

5

                                                           
112007

120



 

 

45 
 





6cookie

7

8

9

creasting a web site

 (corporate web 

site)  

(Marketing web site)

(c7)

                                                           
112009132133

2
  Jeffery Rapport Brand, commerce, New York, 2001,p 116. 



 

 

45 
 





1 (contexte):  

2 (content): 

3 (community):  

4 (customisation):

 

5 (communication):

 

6 (connection):  

7 (commerce): 

online Advertising

                                                           
1134



 

 

45 
 





web communites 

(c2c)

mail-E

(B2B)

(B2C)18%

                                                           
1134
2135



 

 

45 
 





1 

portal

 

2 

 

3 

 

4 

 

5 

 

 

                                                           
112008

76



 

 

44 
 





1 

 

2  

3  

4  

5  

6 

 

 

 

                                                           
177



 

 

44 
 





4pProductPricePlace

Promotion

 

 

Mission:

Product:

Compétition:

                                                           
18991



 

 

44 
 





Target Customers:

Marketing:

Sales Plan:

Agents

Télémarketing

Opération:

Technology:

                                                           
19293



 

 

44 
 





Product

 Pricing 

Place

Fedex

Promotion



 

 

44 
 





 

 

 

 

  

 

27

Feed book 

23456

90

                                                           
19495

1  

Planing 

Promotion Place Pricing Product 

Merket Segmentation 



 

 

45 
 





 

 

  

 

 

                                                           
14042



 

 

45 
 





  

  

  

  

  

 

 



 

 

45 
 





 



 

 



 



 

 

84 
 





 

 

85 
 



  

  

  

03333030333333

3332WLL

ADSL

  

 03033303330333 

1  

3  

0  



 

 

86 
 



  

  

  

  

  

3011311 

13

23

03

  



 

 

87 
 



 

43%13 

 "Djaweb"

 

Intranet

"Djaweb"

 ATC 

1-3(DTT) 

(D.G) 

. 

            



 

 

88 
 



2-3

 المذير العام الرئيسي

 استشاراث المراجعت الماليت، استشاراث قانىنيت استشاراث تطبيقيت

 المىارد البشريت

 إدارة المشاريع

 المراجعت والتذقيق

 الجىدة

 إدارة العلاقاث العامت

إدارة المىارد البشريت 

 )مصلحت المستخذمين(

 (1إدارة جهىيت )

 إدارة المحاسبت والماليت

 مذير التجارة والتسىيق

 الإدارة التقنيت

 إدارة التىظيف

 نظام المعلىماث

 الإداراث الجهىيت

(13) 



 

 

011 
 



  

1

2

  

  

  

 

 

3

 

 

 

4

  

  

  

  



 

 

010 
 



20032013

1432

3333232210333

3330331022333

5.2 gbps3333023Gbps

053 Gbps 

3312

ALPAL 2333230003 Gbps

SMW 4

3311



 

 

011 
 



ISLALINKORANLINK

(pop)

30102030233303313

0031201332030301334320333

WLL

3313

1330333MSAN33

12%3310

23013310

3032402123330

003120130331002%

3334

43%

33331021

31%333033%

3310



 

 

012 
 



Mbps 343332

Gbps 5333003.5 Gbps333285Gbps3313

000GbpsALPAL 2SMW 4

(France Telecom) (Italie Telecom)

010333330100340202

3310MSAN

13302303%+
ADSL 2

12302323332

101330331331013%

WIFI

333303%

3330Kbps 4

Mbps 20+
ADSL2

30033300%

ADSLSHDSL04%

1403333330

030033331021%



 

 

013 
 



x250%

3310

021

3303330



 

 

014 
 



 

3330

3330

3313

 53% 

 

 

 ADSL 

  

 

 

 

 

  



 

 

015 
 



WLL

  

331

1-3

%

005 83 

08 05 

002 85 

550 033 

3310 

3313

 

 

 

 



 

 

016 
 



3-3

 

  

 

 

 

 

    

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 والاجتماعية

 

 



 

 

017 
 



 

 

1

2

  

  

  

  

  

  

  

3

 

  

  



 

 

018 
 



  

 

  

  

  

 

  

 

 

4

  

  

  

  

  

  

  

  



 

 

001 
 



  

  

  

 

 

 

 

5

  

  



 

 

000 
 



fouteur

1

3

0

2

0

1

 

 



 

 

001 
 



 GAIA 

3332

Soferecome 

  

  

  

  

GAIA

GAIA



 

 

002 
 



GAIA

GAIA(CCP)

GAIA

(Support)

(Validation) 

GAIAGAIA 



 

 

003 
 



3330

303330

 



 

 

004 
 



34

  

1

3

 

  

   

 



 

 

005 
 



1

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  



 

 

006 
 



  

  

  

  

  

  

  

  

  

2

  

  

  

  

  

  

  

  

  

 ADSL 

 

 



 

 

007 
 



35

 

 

ADSLFAWRI ADSLADSL easy

 

   ADSL 

   



 

 

008 
 



WLL

  

  



 

 

011 
 



www.algerietelecom.dz،

1

12

 (Accueil)FaQForum

Plan de site))(Consultation de 

facture)(Annuaire de particuliers)(Annuaire 

d'entreprise)(Appels d'offres) ،(News)(Accès 

rapide).

http://www.algerietelecom.dz/


 

 

010 
 



36

2

10



 

 

011 
 



37

33312



 

 

012 
 



38

1

2

12

  



 

 

013 
 



39

310



 

 

014 
 



  

  

  

311



 

 

015 
 



312

313

3

33



 

 

016 
 



314

Source: http://annuaire.algerietelecom.dz/annuaire-recherche.php. 

4

 (Hefergement des sites web)

http://www.domaineclient.dz Unix 

 

 

http://annuaire.algerietelecom.dz/annuaire-recherche.php


 

 

017 
 



)www.at.dz(

3312

paiemente :

 (ADSL) 

1 

 )www.at.dz()Djaweb(ec  

www.ecdjaweb.dz. 

(ec Djaweb)

(ec 

Djaweb)

315ec Djaweb 

ec Djaweb

http://www.at.dz/
http://www.at.dz/
http://www.ecdjaweb.dz/


 

 

018 
 



  

  

 ADSL 

 

 

 

 

316ec Djaweb

ec Djaweb

  

  



 

 

021 
 



317ec Djaweb

ec Djaweb

  

  

  

  

 

(valider) 



 

 

020 
 



318ec Djaweb

 

ec Djaweb

319ec Djaweb

ec Djaweb



 

 

021 
 



1

3

ADSL.

ADSL.

ADSL.

e paiement 

3

ADSL

4



 

 

022 
 



5

FacebookTwiterec Djaweb

Racimo:

(ccp)

4303

Racimo

3330

Fimaktabati

3310(Fimaktabati) 

3233



 

 

023 
 



www.at.dz

Fimaktabati

3310

 

 

"e paiement"

Book bone 

3330

http://www.at.dz/


 

 

024 
 



)www.at.dz(

Fimaktabati

4G4G.

http://www.at.dz/


 

 

025 
 



1032331010303310

021033310



 

 

026 
 



 133 

 

                                                           
1143143



 

 

027 
 



33

320

3310

1

2

3



 

 

028 
 



4

5

6

1

2

3

4

5



 

 

031 
 



32

31

13

 

10303310 

  

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

33

3

 

12303310 

 13 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

030 
 



(Likart)

321Likart

02031

  

323

0

  

(Likart)

32



 

 

031 
 



30302

33

3030302

SPSS



 

 

032 
 



SPSS

(X.Y)

                                                           
11333441
2SPSS3331223



 

 

033 
 



1

 ADSL4G 

  

  

  

  

  

  

  

  

  

  

  



 

 

034 
 



2

3

4G



 

 

035 
 



4

3

3312

  

5

 

 

  



 

 

036 
 



 3232 

1

3310

4G

 e paiement 

 e paiement  

2

  

  



 

 

037 
 



  

3

  

  

  

  

  

  

4



 

 

038 
 



  

 (Modem). 

5

6



 

 

041 
 



34

 

 

 

 



 

 

040 
 



  

1

35

22 22% 

82 82% 

033 033 

322

000%20%

 ذكر

 أنثي



 

 

041 
 



2

36

0388 88% 

010303 03% 

0353 53% 

 033% 

323

10322%

01%010333%

03

03

 سنة 31أقل من

50-31

 سنة50أكثر من 



 

 

042 
 



3

37

 النسبة التكرار

32 32% 

02 02% 

33 33% 

033 033% 

324

213%13

00%0%

 متوسط

 ثانوً

 جامعٌ



 

 

043 
 



4

38

88 88% 

22 22% 

30 30% 

033 033% 

325

00%22%

31%

 أعزب

 متزوج

 حالة اجتماعية أخرى



 

 

044 
 



39

0.840 3.250 

  

0.335 3.233 

0.803 3.824 

SPSS

0

0023030202

310



 

 

045 
 



% % %% % 

101012626010100004713171.2

26602020202202055475017..4

3006161636304040606473517.1.

4331162625555..475217..0

5660000404034340404475317.65

6440505666636360.0.475107132

7446565030342426666473.07012

8330.0.444445450101476.0711.

93304044.4.44440606474217..1

103346466262464622471307163

110202606032320101472317.3.



 

 

046 
 



1266040400005.5.0505471617.34

134422115.5.656547.117.05

14660000050551510505471617.66

1522226.6.3333050547520710.

160000656563636.6.00004713070.2

17330000616135356161472207132

182200000202515101014720071.0

191101014444444401014766072.

20060601010.0.36360101473607446

216661614545414122476517.03

226622636350500101471517..1

2344010164643030020247510713.

240505010166664.4.11471207613

255506066.6.3636040447320716.



 

 

047 
 



1

11%

0022302312%

13%

13%

2

0%

00013034

11%11%

11%3%

3

13%

00203042

10%32%

33%1%

4

3%

0001303400%

31%2%2%



 

 

048 
 



5

10%

0002%3043%

20%01%11%

3%

6

13%

00201032

23%33%

10%0%

7

33%

00241012

01%12%30%

0%

8

13%

0034

1033300%00%

13%2%



 

 

051 
 



9

13%

00013044

03%03%10%

2%

10

1%

00321033

03%31%03%

2%

11

12%

00123042

21%31%11%

12

10%

00233042

04%11%10%

3%



 

 

050 
 



13

30%

00423041

04%2%1%

0%

14

10%

0023304322%

10%11%3%

15

10%

00011031

22%34%1%

1%

16

11%

0032101434%

32%30%11%



 

 

051 
 



17

33%

00111032

20%33%11%

2%

18

12%

00111033

03%11%11%

1%

19

13%

0033103100%

00%12%2%

02

12%

00231000

23%14%13%

13%



 

 

052 
 



21

1%

0030304102%

00%33%3% 

22

12%

0020303301%

32%1%3%

23

11%

0003103221%

30%12%0%

24

2%

00311033

04%33%12%10%



 

 

053 
 



25

10%

00211033

23%33%13%0%

  

1



 

 

054 
 



311

0 3.504 3.380 3.303 3.558 

sig - 3.303 3.333 3.333 3.333 

033 033 033 033 033 

     

     

3.504 0 3.045 3.223 3.888 

sig 3.303 - 3.354 3.333 3.333 

033 033 033 033 033 

     

3.380 3.045 0 3.602 3.548 

sig 3.333 3.354 - 3.333 3.333 

033 033 033 033 033 

     

3.303 3.223 3.602 0 3.653 

sig 3.333 3.333 3.333 - 3.333 

033 033 033 033 033 

SPSS 

 

 

 

 

 



 

 

055 
 



  

30

30312

 31

3.380 

 31

30103

 31

3332

 0

30312

 30123

 31

30001



 

 

056 
 



 31

30222

 31

30121

 31

30410

 1

30322

 1

30103

 1

30222

 1

30410

  

  

  



 

 

057 
 



sig p(value)a=0.05SPSS

sig p(Value)a=0.05

 

 

 H0

 

 H1

 

tt 

 



 

 

058 
 



  

H0

1H

tt 

H0

1H

tt 



 

 

061 
 



  



 

 

060 
 





 



 

 

371 
 

  

)(

1

  

  

 

 

  

 

 

 

 

 



 

 

371 
 

  

2

  

  

  

  

  

  

  

 

 

  

 

 

  

  

  

 

 



 

 

371 
 

  

  

  

 



 

 



 

 

711 
 

    

11

2006

21

2010

31

14352014

4

12010

512002

61

2009

7

12009

81

2002

912010

1431 

011

2006

111

2009

1212009

1312009

1411976

15

1998



 

 

711 
 

    

1612002

1712006

1812006

1921998

2012008

2112003

221

2005

231986

2412008

2511992

261

2007

271

20121434

28

2008 

291

1984

301992

3112000

3212006

332008

3412008

351

2008

362007



 

 

711 
 

    

371

20121433

38

2008

391

2008

40

120101431

4111987

42SPSS

2006

43

2009

 

 

 

 

a)Les ouvrages : 

1 - Anyon G. jay Managing an integrated purchasing process holt 

Rinchart and Winston, Newyork, 1993. 

2 - Denis Darpy et Pierre volle: comportement du consommateur 

(concept etontiel), Dunod, Paris, 2003. 

3- Eric venette- Marketing Fondamental- quatrieme tirage, 9 edition, 

Eyrolles, 1996. 

4 - Jeffery Rapport Brand, commerce, New York, 2001. 

5 - Lendrevie Jaque et autres: Mercator, 7éme edition, Dalloy. 

6 - Marc Filser: le comportement du consommateur, edition Dalloy, 

1993. 

7 - P. kolter, AFram work for Marketing Management, Prentice Hall, 

Newjersey. 



 

 

711 
 

    

 

b) Les site internet:

www.amazon.com –1  

www.eBay.com -2 

www.saudi.souq.com –3  

http://exclusivebidding.com –4  

online.com-http://www.uk.rs –5  

http://us.etrade.com –6  

www.stc.com –7  

www.algerietelecom.dz -8  

9 –http://annuaire.algerietelecom.dz/annuaire-recherche.php 

www.ecdjaweb.dz –10  

  

 

http://www.amazon.com/
http://www.ebay.com/
http://www.saudi.souq.com/
http://exclusivebidding.com/
http://www.uk.rs-online.com/
http://us.etrade.com/
http://www.stc.com/
http://www.algerietelecom.dz/
http://www.ecdjaweb.dz/


 



 

 
 

381 

 

 



 

 

 



 

 
 

381 

 

 



 
 
  



 

 
 

381 

 

 





 

 
 

381 

 

 





 

 
 

381 

 

 





 

 
 

388 

 

 



 

 

 

 

 



 

 
 

381 

 

 



 
 

x



 

 
 

311 

 

 





 

 
 

313 

 

 





 

 
 

311 

 

 





 



á

á

á

á


	1.pdf (p.1)
	2.pdf (p.2)
	3.pdf (p.3)
	4.pdf (p.4)
	5.pdf (p.5)
	6.pdf (p.6-8)
	7.pdf (p.9)
	8.pdf (p.10)
	9.pdf (p.11)
	10.pdf (p.12)
	11.pdf (p.13)
	12.pdf (p.14)
	13.pdf (p.15)
	14.pdf (p.16-22)
	15.pdf (p.23)
	16.pdf (p.24)
	17.pdf (p.25-58)
	18.pdf (p.59)
	19.pdf (p.60-107)
	20.pdf (p.108)
	21.pdf (p.109)
	22.pdf (p.110-186)
	23.pdf (p.187)
	24.pdf (p.188-190)
	25.pdf (p.191)
	26.pdf (p.192-195)
	27.pdf (p.196)
	28.pdf (p.197-206)
	29.pdf (p.207)
	30.pdf (p.208)

