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Abstruct 

      Our study has dealt with the issue of the reality of religious communication in 

mosque institutions in order to identify the nature of the reality of lived 
communication and its suitability for our Arab and Islamic society. Its problems 
revolved around: 

 What is the reality of religious communication in mosque institutions? 

        In this study, we used the case study approach....we relied on the sample, and we 
applied the intentional sample from it. The study was divided into a methodological 
framework and four chapters: 

 We started our research with the methodological framework, then the first chapter 

related to the nature of internal communication. 

 We devoted it to the nature of the mosque. As for the fourth chapter, it included the 
applied side of the memorandum, and this allowed us to familiarize ourselves with the 

various valuable ideas, whether negative or positive, contained in it. 

 One of the most important results we reached in this study is that the reality of 
religious communication in mosque institutions has an important and prominent role 

in the establishment of the institution
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ثَ نُتاَركَٗا َّذِي ةتِهََّ لَ بَيۡجٖ وُضِعَ للِيَّاسِ للَ وَّ
َ
دٗى للِّعََٰۡلَهِينَ  إنَِّ أ ٌُ ﴾69آل عمران ﴿٩٦وَ
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ذنَِ 1
َ
ُ ٱفيِ بُيَُتٍ أ ن حرُۡفَع للَّّ

َ
 أ

ا  ٍَ ًُ ٱَوََيذُۡنَرَ فيِ ِ  ۥيصَُتحُِّ لهَُ  ۥشۡهُ ا ة ٍَ َّا حلٍُۡيٍِمِ ٣٦ لۡأٓصَالِ ٱوَ لغُۡدُوِّ ٱفيِ ٞ وَلاَ بَيۡعٌ عَو ذِنۡرِ  رجَِالٞ ل ِ ٱَۡحجََِٰرَة وَإِكاَمِ  للَّّ
ِ ٱ ََٰة لَ ٓ  لصَّ ِ ٱ ءِوَإِيخاَ ََٰة نَ نَۡٗا تَخلََلَّبُ فيًِِ  لزَّ ةۡصََٰرُ ٱوَ  للُۡلَُبُ ٱيَخاَفَُنَ يَ

َ
 ٣٧6963 لأۡ

سَ علَىَ  شِّ
ُ
َّهَصۡجِدٌ أ ةدَٗالۚ

َ
َٰ ٱلاَ تَلُمۡ فيًِِ أ ى ََ لۡ ن لتَّ

َ
نَ أ مََ فيًِِِۚ فيًِِ رجَِالٞ يُحتَُِّ ن تَلُ

َ
خَقُّ أ

َ
مٍ أ َۡ لِ يَ وَّ

َ
هِوۡ أ

رُ  ٍَّ وَ يَخَطَ ْۚ ُ ٱوا رِِيوَ ٱيُحِبُّ  للَّّ ٍّ ًُ  ١٠٨لهُۡطَّ سَ بُيۡيََٰيَ شَّ
َ
فَهَوۡ أ

َ
ىَٰ نوَِ  علَىَ ۥأ ََ ِ ٱََٰتَلۡ َٰنٍ  للَّّ ًُ  وَرضِۡوَ سَ بُيۡيََٰيَ شَّ

َ
وۡ أ م نَّ

َ
 ۥخَيۡرٌ أ

ارٖ فَ  ٌَ ارَ ٱعلَىََٰ طَفَا جُرُفٍ  ٍَ يَّمَ   ۦبًِِنۡ ٍَ ُ ٱوَ  فيِ ىاَرِ جَ دِي للَّّ ٍۡ مََۡ ٱ لاَ يَ َٰلِهِ ٱ للَۡ  199-198التَبث ١٠٩ينَ لظَّ

2

 
نَّ 

َ
جِدَ ٱوَأ ِ  لهَۡسََٰ ِ ٱفلَاَ حدَۡعَُاْ نَعَ  لِلَّّ خَدٗا للَّّ

َ
18ادذو١٨أ

جِدَ  هَا يَعۡهُرُنَسََٰ ِ ٱإِنَّ ِ  نَوۡ  للَّّ مَِۡ ٱوَ َِ للَّّ ٱءَانَوَ ة كاَمَ  لۡأٓخِرِ ٱ ليَۡ
َ
ََٰةَ ٱوَأ لَ ََٰةَ ٱ وَءَاتيَ لصَّ نَ َّا  لزَّ وَلهَۡيَخۡضَ إِل

ه ٱ َ ْ  للَّّ ن يَكَُىَُا
َ
وْلَٰٓئمَِ أ

ُ
خدَِيوَ ٱنوَِ  فَعَصَىٰٓأ ٍۡ ١٨18لهُۡ

1
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