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Abstract oadlall
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highlight the importance of effective
positioning.

Using desk research and previous studies on
the issue of effective positioning as a
mechanism for penetrating foreign markets.
We found out that companies wishing to
penetrate foreign markets and remain in
them must define a competitive advantage
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on which they build a distinct position that B sl G Al sl 3l o o sall

creates loyalty among their consumers in iy
their foreign market. T
key words:
Positioning, competitive advantage,
penetrating foreign markets.
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