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Study Summary:

The consumer has become the main focus of each marketing process. Therefore, it is
necessary to take into account the needs and requirements and work on the basis of
Tarif produce products compatible with the needs and desires. However, the consumer
produces several behaviors to be studied. Including the behavior of the search for
information in which the consumer at that stage to search for available information and
identify all the alternatives that achieve the full satisfaction. Once the consumer has
identified the problem sufficiently, he or she begins to look for information from the
various sources he can access. The probability of looking for information is increased
when the consumer feels that the different alternatives of the items are not suitable or
the entities are insufficient and that the size of the information needed to be provided
to the consumer and the means used to display this information varies according to the
commodity the greater the degree of restriction of the goods in terms of their
characteristics. Accurate information about each specification for each product.

In this study, we tried to answer the main problem of studying the behavior of
searching for information for Logan consumers - Algeria - based on a questionnaire
prepared to suit the objectives of the study. The distribution to a sample of Logan
consumers was randomly selected.

The study showed that all the members of the sampl searched for information on logan
from various internal and external sources and taypes of informaition.
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