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Abstract :

This study aimed to know the degree of influence of famous brands on the purchasing
decision of the Algerian consumer, by applying the famous L'OREAL brand, from the point
of view of a sample of students from the University of M’sila.

In order to achieve the research objectives, the researcher used the descriptive
methodolgy in her study ; A questionnaire was also used composed of 15 phrases as a data
collection tool, distributed to a random sample of 60 students from the University of M’sila.

The study showed that the famous brand has a significant impact on the purchasing
decision of the Algerian consumer, from the point of view of the sample.

Key words : Famous Brand, Purchase Decision, L'OREAL Brand.



