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Abstract  
The aim of this study is to reveal the impact of marketing through the social marketing networks in 

its three dimensions adopted within the study, such as advertising through the social networks, electronic 
word of mouth, and the interaction on brand loyalty Ooredoo. After studying the various theoretical 
concepts which related to the subject of the study and analyzing the data statistically by conducting 
various and appropriate tests and relying on the SPSS.V22 program and applying it to a sample of 62 
individuals from the followers of the page Ooredoo on Facebook. 

 the study found that there is a significant impact of marketing through social networks on the 
brand loyalty After advertising across social networks and after the interaction. 
 Keywords: Social Media Marketing , Advertising through the social networks, Electronic word of mouth, 
Interaction, Brand loyalty 

  
  

  .  
  

  

 
  

  
 

.   



                                                           - –35)01( 

           

156 

1.  
        : 

Ooredoo 
   

- Ooredoo 
- Ooredoo 
- Ooredoo 
2.  

   

Ooredoo.  
   

1.  
Ooredoo.  

2.   Ooredoo  
3. 

Ooredoo. 
3.  

   
 -    
-       

     
4.  

  

Ooredoo  
-   
- Ooredoo  
- Ooredoo   
- .  
  
  



                                                           - –35)01( 

           

157 

5-   
  

 :  
 :  

 :   
 :  

  
  

 
  

1 .  
         

   
  .   

1.1.  
         : 

 )Oxford ( 
 1.    

 )Serràt ( "
 

2.  
)Ellson  Boyd(  "  

3.  
)  :  ("   

" 4.   
 

 
5.  

2.1 .  
      



                                                           - –35)01( 

           

158 

6. 
               

                 

           
              7.  

 
8 . 

                

                

        .. 9. 
2 . 

     
  

1.2 . 
      

  .  
1.1.2   

10:  
 

 
  
  
 

 
  
  



                                                           - –35)01( 

           

159 

   
2.1.2   

11: 
  .  
 )Weekly visit(:  
 ) Page view :(

  
  .  

 
  

2.2 .  
                 

                 
1.2.2   

 :
12.  

Salzan& o’reilly   " 
" .13  

           
                   

           14.  
2.2.2   

15:  
  
  
   
 

 
  
  

  
 



                                                           - –35)01( 

           

160 

3.1 . 
     

 

 16. 
          

 . 
17:  

1.3.2   

  
 J’aime  
  
 Flux RSS ) 
   

2.3.2 .  
  

 )  
 )Thumblr( 
 )Flickr( 
  )Daily motion(. 

3.3.2 . 
    

    
  : J’aime Google+      I 
  :Share Retweet.  

 :  

.  
  
  



                                                           - –35)01( 

           

161 

1.  
1.1 . 

  :  
     )Kotler( :  

 )
) : .18 

       :  ( ) 
.19  

     ) Aries ( 
.20  

       ( ) 
21.  

 22:  
  : 
  : 
  : 
  : 
  : 
  :.  

2.1 .  
. 

(Ha et Stoel) :   " 
23.  

) Yao Fourniert ":  (
24.  

)   ":
25 .  

) Oliver(  ":

.26 
27:  

  : 



                                                           - –35)01( 

           

162 

  : 
  :  

  
3.1 .  
       .

  
      

28.  

.29   
(Yoo)  (Donthu)  

.30  

31.  

 .
 32  .  

2  .  
         
1.2 .  

  
 ":33  .  

   2.2 .  

34  .  
   3.2  .  

35  .  
 

36 .  



                                                           - –35)01( 

           

163 

   4.2 .  

37. 
 :  

 :    
1-   

 .   
)24 ( .  
) 09(    

2-    
  

    
   

93.6%    
3-   

-    

-     

-  .  
4-   

     Ooredoo 
  100  62 

62%.  
5-    
5-1- " :  

         
 :  

1.1.5 . "   
 

   08    
  
  



                                                           - –35)01( 

           

164 

)01( :"  

 :     SPSS  

 ) 01 ( 
  

 "  Ooredoo   
  ") 4.10( ).8630( "  

Ooredoo  " ) 3.10( )1.141.(  

  
2.1.5 . " "   

 "  "     07 

  
) 02 :( "" 

      

09  Ooredoo  2.89 .8510 
10  Ooredoo   3.18 1.033 
11  Ooredoo  3.40 .9830 
12  Ooredoo   3.15 .9890 

13  Ooredoo    3.42 .7370 

14  Ooredoo 
  

3.03 .9230 

15  Ooredoo    3.34 1.039 

  3.20  .5720  

 :     SPSS  
 ) 02 (   

      
01 Ooredoo   3.10 1.141 

02  Ooredoo   3.66 .8480 

03  Ooredoo    3.76 .8810 

04 Ooredoo    3.50 .7840 

05   Ooredoo   3.63 .9450 

06  Ooredoo      4.10 .8630 

07   Ooredoo   3.73 .9260 

08  Ooredoo   3.42 .7590 

 3.611 0.60 



                                                           - –35)01( 

           

165 

"  Ooredoo    "
) 3.42( ).7370("  

Ooredoo    ") 2.89( 
).8510(.  

 
  

3.1.5 . "  "  
        09     

 :     SPSS  
 )03 ( 

"   Ooredoo 
  ") 3.90( ).9180("  

Ooredoo   " ) 2.94( 
).9030.(  

  
2.5 .     " "   
      "  "

   09    
  

      

16  Ooredoo  2.94 .9030 

17   Ooredoo   3.39 1.061 

18  Ooredoo   3.00 .9050 

19  Ooredoo   3.10 .9180 

20  Ooredoo   3.90 .9180 

21  Ooredoo   
  

3.05 .9650 

22  Ooredoo   3.60 .8390 

23 Ooredoo     3.52 .8640 

24  Ooredoo    3.08 .7750 

  3.285  0.579 



                                                           - –35)01( 

           

166 

) 04 :( » Ooredoo"  

 :     SPSS  

   ) 04 (Ooredoo 
Ooredoo.  

      "  Ooredoo ") 3.76( 
) .8240" (  Ooredoo   " 

) 3.34( ) .9400.(  
Ooredoo 

  
6.    

  
1.6. 

Ooredoo.  

  ( ) 
)  ( )05.( 

  
  
  
  
  

        

25  Ooredoo   3.74 .9910  

26  Ooredoo   3.73 .8530 

27  Ooredoo  
 

3.76 .8240 

28  Ooredoo  3.58 1.110 

29   Ooredoo 
 

3.69 .8610 

30   Ooredoo 3.69 .9160 

31   Ooredoo  3.53 .9700 

32  Ooredoo    3.34 .9400 

33  Ooredoo    3.52 .6460 

    3.62 0.750 



                                                           - –35)01( 

           

167 

) 05( :. 
 
 
 
 
  
  
 
 
 
 
  
  

     
  
  
  
  

   ) F)  (25.848(  )0.05 ( 
 )R² =0.572 (  

)57.2 (%Ooredoo .  

Ooredoo.  
  

) .  
2.6.    

 
Ooredoo   

1.2.6.  : 
Ooredoo.  

    ) 05)  (Sig = 0.000 ( 0.05  

Ooredoo. 

  

 R  
 

R-deux  
 R-deux ajusté  Erreur standard de l'estimation  

 

1 .7560 0.572  0.550 0.50528 

                                                     
       

  
   F   

  
SIG* 
 

  19.798  3  6.599  25.848  .000 0  

  14.808  58  0.255      

  34.606  61        

  

  B     Bêta   T    T   

) - 0.079 .4550  -0.173 .8630 

 .5400  .1390 .4260 3.895 .0000 

 - 0.039 .1400 - 0.029 -0.276 .7840 

 .5700  .1520 .4390 3.745 .0000 

 :      SPSS  



                                                           - –35)01( 

           

168 

.540 0 .   
2.2.6 .  :  Ooredoo.  

    ) 05)  (Sig = 0.784( 0.05  

       
   Ooredoo  .  

3.2.6. :  Ooredoo.  
    ) 05 ( ) Sig = 0.000 ( 0.05  

 
 Ooredoo . 

.570 0     
 :  

   
1.  
2.  
3.  
4.  
5. 

  
  

                                                             
1 - https://en.oxforddictionaries.com/definition/social_network   site consulté le 10/05/2017  à 16:28 

2 - - 
  2(2014/201596.  

3 - 1 :2015.9  
4- 12.2014.461 
5- - 

 _ 14-13 2012.6  
6- - 

2015/2016  61 .  
7-       -              

13-15 201123.  
8 - -   ( ) 

  2013 30 .  



                                                           - –35)01( 

           

169 

                                                                                                                                                                                                    
9-                    : 

08/04/20135.  
10 - 10.   
11 - -   :2016104.  
12 11 

14/15 /2016 196.  
13 - 114.  
14-  -  ENIE 

–) 2(.2016/2015 265.  
15- 197.   
16-  - 

    201526.  
17 - 75 -76.  
18-  -  

 (3).2015/2014 .44 
19-  

2013.220 
20-  - 

  -2016/2015.73 
21- -   :2013.29 
22-   .42 
23-  1 :2014 325 
24-    -  

 2016.6. 
25- - 

 ) 3(2016/2015.16 
26- 1 :2017 .153 
27-   201342.   

28 - 224 .  
29-  .74 
30- .244 

31 - 74.   
32 - 224.   
33 - 262.   
34- 77.   

35 -  -  :2015.207.   
36- 168.   
37- 207.  


	0000000
	00000
	00
	12

