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Study summary: 

 This study aims to know the limits of the use and the role of the new 

media in the university institution, the Department of Public Relations and its 

service in delivering its message to the target audience quickly in the least time 

and the least effort on its part and the extent to which this department keeps pace 

with the technological development in the field of informatics and through the 

new media that made the world a small global village This study also aims to 

know the most important means used in the process of designing and producing 

public relations programs and to indicate their importance in building and 

enhancing the image of the institution and to know the effectiveness of the new 

media in activating public relations programs and to highlight the extent of the 

importance of planning public relations programs and to clarify the importance 

of public relations programs in bringing about the process of interaction between 

Students and Public Relations Department (Department of External Relations) at 

the university. 

Keywords: new media, public relations programs, social networking sites, 

Facebook 


