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.

Summary:

 Our study aims to interpret consumer behavior in light of the influence of 

television advertisements, as this medium is popular and widely received by 

various audience segments. We concluded that television advertising is one of the 

factors influencing consumers' orientation toward goods and services; however, the 

degree of influence varies from region to region. For instance, we found that 

women in the city of Mayo do not rely on advertisements to purchase cleaning 

products; instead, they depend on their personal experience and other rational 

factors such as price and quality. This leads us to propose a subsequent study to 

examine the extent to which television advertisements consider the economic 

factors affecting individual consumer behavior.

 Keywords: cleaning products, Algerian satellite channels, women's consumer 

behavior, city of Mayo


