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ABSTRACT

The aim of this study was to understand the concept of international
marketing and define small and medium-sized enterprises (SMESs), as well
as to explore consumer behavior and its relationship with international
marketing and SMEs. The study concluded that international marketing
revolves around understanding consumer behavior, as it is crucial in the
process of international marketing. It determines the fate of small and
medium-sized enterprises in countries. Therefore, it is necessary to develop
flexible international marketing strategies that aim to adapt to the
environment of each country in order to meet the aspirations and satisfy
the diverse and different preferences of consumers at the international
level.

Small and medium-sized enterprises that intend to market their
products internationally must possess distinctive characteristics that set
them apart from others in the intense international competition. Therefore,
they should be built in accordance with the behavior of international
consumers in international markets, both in terms of their marketing
approach and the quality of their products.

Keywords: Consumer behavior, international marketing, small and
.medium-sized enterprises
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