uaéd.n
BLoYL ¢ ST aglgl L gla) & ¢ Lol sl Bale dlysly vgb s ¢ Anhll sda e Cdl OIS

Aadaial) 2ol Ol 3,88 3 Lol Grsed) Bl j93 e 2l )

Blonsin pad 01 Sl gall 408 395531 5EYlg 51 cp ppll 88T,2010 BUs) Jaw OF gl ag

i) Gl 3 BV e (A slan¥l (3 e Y W8 bk e Osne U3 OF 18 0 Gl sl L )

DByl ol pdal) 1B Slwre gy e gbsll slasVl pme oy G @) Gl el e U

Ao bl vy Al Slazel pde ) BLEYL ¢ Lesgd pdey S & Rl Saeldl Cins ga
) Slesll Lal Slhes myed Bl 53] 350y e 4 Y AU ¢ il Sl |3 e psliall
Rmlfol (pp Dlage ode 15 OF (598l ey ¢ ALt el el el o dnsUll e 550 Lelat

Summary:
The aim of this study is to understand and recognize what is international marketing,
and then to highlight the interface is more, in addition to the identification of the role
of international marketing strategy in achieving the international goals of the
organization
[t is expected to give the partnership agreement concluded between Algeria and the
European Union an opportunity for the Algerian institutions to export their products
to overseas, but this is subject to several conditions may not be available in the Algerian
economy, at least in the short term.
As for the main reasons behind the inability of the national economy to provide the
products to be exported out of fuel, is a weak industrial base in Algeria, and lack of
diversity, as well as failure to adopt a clear strategy for the development of exports by
the authorities concerned, so there must be political will to speed up operations
rehabilitation of Algerian institutions to make them able to compete rather than hide
behind protectionist measures, it is essential that followed these eftorts of a clear strategy
and approach based on clear and targeted goals are measurable at both the local and

international.



