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/ The distribution is one of the four elements of marketing mix, is no less ™

~

important than the way the customer can be obtained on the commodity that wants
in appropriate time and place. With regard to the activities of the physical
distribution (transportation, storage), have a significant role in ensuring an efticient
distributive activity of the institutions, to ensure the delivery of the finished
products from production to consumption (clienty, through the benefit of spatial and
temporal, spatial, and even with the speed of execution and the greatest degree of
efficiency and effectiveness. Many economic institutions through the efficiency of
physical distribution to satisfy the needs and desires of customers through all services
provided to them, distributional and intended to increase the degree of satistaction

and earn their loyalty.
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